LR Health & Beauty focuses on longevity: Mega Patches expand the Health
& Beauty portfolio

Strategic partnership with Dr. Juchheim combines longevity, product innovation

and personal recommendation in direct selling

Ahlen, 29 September 2026 — For LR Health & Beauty, Europe’s leading social
commerce company for high-quality food supplements and cosmetic products, longevity
is more than a current market trend: LR is strategically expanding into one of the most
dynamic growth areas in the international Health & Beauty market, thereby providing an
important strategic impetus for the company’s further development. In doing so, LR
combines health, beauty and wellbeing with its brand promise “More Quality for your
Life”. The aim is to place greater focus on different needs and stages of life and to
translate these into relevant product concepts and product routines for customers and

sales partners.

Through its strategic partnership with Dr. Juchheim, the company is complementing this
expertise with additional science-based perspectives and specialist longevity know-how.
The two companies are bringing together their different areas of expertise to develop
new product concepts and drive innovation. The partnership is designed for the long

term.

“Longevity is a natural fit for LR because, at its core, it is about how we can help people
live healthier lives for longer. This is exactly what our promise ‘More Quality for your Life’
stands for. For more than 40 years, we have been developing innovative Health & Beauty
solutions and supporting millions of people with products designed to enhance their
wellbeing. Together with Dr. Juchheim, we are combining this experience with specialist
longevity know-how. In this way, we are creating the conditions to provide new impetus
for our customers and sales partners and to actively help shape the future of health,

beauty and wellbeing,” says Joérg Korfer, CEO of the LR Group.



From individual products to personalised product routines

One example is the new “LR meets Dr. Juchheim” Mega Patches. The four variants
LONGEVITY, CANNAPUR20, BIOMAGNETIC and MENOLIVIA address different
beauty, self-care and lifestyle needs. Using Smart Care Release Technology, selected
ingredients are released onto the surface of the skin over an extended period of time.
For LR, the strategic focus is not on the individual product, but on the interplay between
different product categories. For example, the LONGEVITY Mega Patch can be
combined with the 5in1 Beauty Elixir or the 5in1 Men’s Shot. Other product routines
combine CANNAPUR20 with Cannaloe, MENOLIVIA with  Woman Phyto, and
BIOMAGNETIC with products from the Active Freedom range and MSM Body Gel.

Mega Patches for direct selling: personal recommendation meets product
innovation

Personal recommendation has always been at the heart of LR’s business model. The
Mega Patches build on this strength: their application is easy to demonstrate, can be
experienced directly and can be explained on an individual basis. At the same time, the
different variants enable sales partners to tailor their advice to individual customer needs

and provide them with new opportunities to engage customers in conversation.

In addition, the Mega Patches complement LR’s existing Health & Beauty concepts.
Rather than viewing individual products in isolation, LR sales partners can work with their
customers to create personalised product routines tailored to individual goals and needs.
For example, an existing interest in 5in1, Cannaloe, Woman Phyto or Active Freedom
can serve as the starting point for further consultation and complementary product

recommendations.

“For us, innovation must not only be compelling at product level; it must also fit our
business model. The strength of direct selling lies in personal recommendation and in
understanding individual needs. The Mega Patches create new opportunities for our
sales partners to start conversations and give them additional ways to advise customers

individually and support them over the long term,” says Korfer.



Longevity as a long-term perspective

For LR, longevity is not simply about individual products. Rather, this growth area is set
to feed progressively into the further development of the portfolio. In doing so, the
company deliberately combines product innovation with the particular strengths of its
direct selling model: personal consultation, individual recommendation and long-term

customer relationships.

The Mega Patches are a first visible building block in this development. Looking ahead,
LR and Dr. Juchheim intend to unlock further potential together while exploring how
existing and new product concepts can be combined into needs-based routines. The
strategic partnership is expressly designed for the long term and, in addition to product

innovations, also encompasses the development of new sales approaches.

In this way, LR is reaching another milestone in the further development of its brand
promise “More Quality for your Life”. The company combines science-inspired innovation
with the strengths of personal recommendation, creating solutions that help people at
different stages of life to support their health, wellbeing and quality of life over the long

term.

LR Group

Under the guiding principle “More Quality for your Life”, the LR Group, headquartered in Ahlen, Westphalia,
successfully manufactures and markets a range of high-quality food supplements and cosmetic products in
32 countries. As an attractive social commerce company, LR supports personal interaction within its

community with efficient digital solutions.

LR has been firmly established in the market since 1985 as a “people business”, with people and personal
consultation at its heart. At a time when the world of work is changing, the business model particularly
appeals to those seeking greater flexibility, a better balance between family and working life, and greater

financial independence.

Aloe vera processing has been one of LR’s core areas of expertise for more than 20 years. Only the valuable
inner leaf gel is used for the products. In Ahlen, the company has established one of Europe’s most modern

aloe vera production facilities for Aloe Vera Drinking Gels.



HEALTH & BEAUTY

In autumn 2009, LR established the LR Global Kids Fund e.V., which works with local institutions to provide
efficient and unbureaucratic support to disadvantaged children and their families in many countries around
the world. For further information on our commitment to sustainability, please see our

Sustainability Report.
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